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Exhibitor Press Kit Template

As part of your participation in the PGA Buying Summit, you have the opportunity to share a press kit within your Exhibitor Directory listing on the event website. This gives attending media quick access to key information about your brand, products, and news—all in one place.
A clear, concise press kit helps media understand your story, identify newsworthy angles, and connect with your team during the Summit.

Use this template to create a simple 1–2 page overview of your brand. We recommend organizing your press kit in a clear, logical order, starting with your presence at the Summit, followed by your brand overview, recent news, and key contacts.

At the PGA Buying Summit
Highlight what you’re showcasing, launching, or activating onsite, then provide key details to help media connect:
· Booth Number
· Onsite Media/Marketing Contact (name, title, email, phone)
· Summit Week Highlights (product launches, events, special programs, or announcements)
About Your Brand
Share a brief overview of your company, including:
· Your brand story and mission
· What you offer and what makes you unique
· Key company details (founding date, headquarters, manufacturing, etc.)
Tip: Keep this section concise and focused on what would be most relevant to media.

Recent News & Announcements
Include links to recent press releases or highlight key announcements relevant to the Summit, such as:
· New product launches
· Partnerships or collaborations
· Company updates
If applicable, note that full press releases are available in your Exhibitor Directory listing.

Leadership & Spokespeople
Highlight key company leaders and identify who is available for media interviews during the Summit.
Include:
· Names and titles
· Brief bios (optional)
· Designated spokesperson(s)
· Preferred contact and method for coordinating interviews (in advance or onsite)
Brand Assets & Images
Provide access to logos, product images, and other brand assets.
Include:
· Links to downloadable assets (preferred), or
· Clear instructions on how media can request images
Ensure assets are high-quality and ready for editorial use.

In the News (Optional)
Showcase recent media coverage, including:
· Articles, interviews, or features
· Blog posts or online publications
This helps provide additional context and credibility for your brand.

Social Media Opportunities
Include links to your brand’s social media channels and identify the best contact for influencer/content creator inquiries.
If applicable, highlight opportunities for influencers/content creators to engage with your brand onsite, such as:

· Product demonstrations or styling sessions
· Content creation opportunities
· Gifting or product sampling
· Visually engaging booth experiences

This helps influencers/content creators quickly understand how they can collaborate with your brand during the Summit.

Need Assistance?
If you have questions or need additional support, please contact: 
Sherry.Major@RXGlobal.com
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